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Introduction & Market Context Lockheed Martin Corporation (NY SE: LMT) released its second quarter 2025
results on July 22, revealing significant operational challenges despite stable sales.

Over two decades of post-9/11 wars in Afghanistan, Irag, and elsewhere, a full $2 trillion went to just the top
five contractors: Lockheed Martin, RTX (formerly Raytheon), Boeing, Generd ...

Key Points Lockheed Martin shares are plummeting after releasing Q2 earnings. The company incurred
several lossesin Q2 and its revenue came in below analyst expectations. Lockheed affirmed full ...

Discover the extensive role of Lockheed Martin, aleading global aerospace and defense contractor, in creating
cutting-edge technology. This article delves into their history, key projects, and impact on national security,
with LS| keywords ...

Summary Lockheed Martin Corp (LMT, Financial) is under investigation by Bragar Eagel & Squire, P.C., a
prominent stockholder rights law firm, following the release of its second-quarter 2025 ...

How did Lockheed Martin become a global defense giant? From its inception, Lockheed Martin has been a
driving force in the Aerospace industry, shaping both defense and technological advancements. Founded in
1912, the ...

Lockheed Martin Corp LMT reported quarterly adjusted earnings of $7.29 per share for the quarter ended June
30, higher than the same quarter last year, when the company reported EPS of ...

Lockheed Martin recorded over $1.6 hillion in gross charges in the second quarter and lowered its 2025
operating profit forecast commensurately. Investors sent the company"'s shares down by more ...

Lockheed Martin Earnings Summary Lockheed Martin posted Q2 2025 earnings on July 22, 2025, reporting

an EPS of $7.29, which topped the consensus estimate of $6.57 by $0.72. Quarterly revenue rose .2%
year-over ...
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